www.samhi.co.in

— SMART HOTEL INVESTMENTS —

Investor Presentation

Q1 FY2027
SAMHI Hotels Ltd

[ [ R § ) S g =

W, HITEC City, Hyderabag
Architectural renders, actual-may vary|




www.samhi.co.in

Important notes on the presentation format

A

Excel data file containing all supporting information captured in this
presentation is available on our website at https://samhi.co.in/investor-
relations/

All operating performance metrics are presented on a same-store basis
(and highlighted in the color: orange), allowing for a more accurate
reflection of business performance and comparability

Room counts in under development asset may vary based on final plan
and statutory approvals

FreeCash Flow = EBITDAbefore ESOP)r LeaseMGT Cash Interest
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I established base of 31 business hotels, a strong pipeline of 7 bigox hotels in some of
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of the most exceptional leisure destinations across Indian sulcontinent

— SMART HOTEL INVESTMENTS —

STRONG BASE NEAR TERM GROWTH LONG TERM POTENTIAL
31 Hotels, 4,899 rooms 7 new hotels, 1,669 rooms 75 hotels, 1,046 rooms
yYN=ZOPHUOWl W20 JWRUW[ 0 =M= X Asset light, experienceled travel

.. @ 1: Includes 22 apartments of Hyatt Regency, Pune which are currently undeopening 3



— SMART HOTEL INVESTMENTS —

Our Business A

Core Strategy A
A
Embedded A
Growth
A
Healthy A

Balance Sheet

www.samhi.co.in

A firmbeliever and investor in the Urbanization story of Indjawe own hotels in some of the mostiense office
markets and ones with strong growth in aviation.

We have arack-record for acquisition and turnaround led growth keeps us protected from protracted development
cycle, risk and helps us build scale at discount to replacement cost.

Our partnerships with leading global hotel companiesallow us to combine deep local knowledge of asset
acquisition & management with global distribution & loyalty programs.

Strong growth pipeline As of date, our growth pipeline consists of new bigbox hotelsin key commercial districts
across India, with 1,669 rooms.

Recently extended our skill set to create value from underappreciated assets in the leisure segment. Our acquisition
of RARE India and pending partnership with Marriott for distribution positions us to be a beneficiary of the wealth
creation underway in our core markets, which is driving increasing demand for experiended leisure travel. Asset
light, scalable and highly differentiated, this platform gives us a phenomenal growth opportunity for the long term.

Our balance sheet is healthy; we are steadfast on making it even stronger and an anchor stone for our future growth.

... 1: Includes 22 apartments of Hyatt Regency, Pune which are currently undeopening 4
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SAMHI has delivered

12,790

consistent growth
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We are adding
Iconic assets t¢
key markets In
India & to our
portfolio

Opening Q4 FY27

W, HITEC City, Hyderabad

:[H L

Marriott, Sriperumbudur, Chennai
135 rooms
Opening FY30

.. ® Note: Adoveimages are architectural renders and may undergo change in the future

www.samhi.co.in

Westin, Whitefield, Bangalore Mid-scale Hotel, Financial District,

220 rooms Hyderabad
Opening FY30 260 rooms, Opening FY30

Upper Upscale Hotel, Sec-51, Noida
162 rooms
Opening FY30

Westin & Fairfield, Navi Mumbai
700 rooms
Opening FY31
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T e GGYI gl
respected platform for
leisure hotels

AT RagélWcWt detaWRU21IIt qaWUqWRUWA AE
distinctive and respected platforms in the experience led leisure
space

A Asset-light, highly scalable and unique

A Pending partnership with Marriott will unlock phenomenal value
nY!l WA AEKt WEYqUiWGe! quUIJI  We UT Wn

A RARE to receive:

75 1,046 a) Fee income from the business it generates for its hotel
Hotels Rooms partners;
15 States b) Additional incentive fee in select hotels; and

3 Countries (India, Nepal & Bhutan) c) Selective opportunistic investments

oo 7



Future will be a lot more than sum of parts

# Rooms
Upper Upscale 1123
Upscale
Upper Miescale 2,047
Mid-scale 1,729
Leisure -

FY2026

Revenue

YPA=T

YPA=C

YNA®DPC

Revenue
per Key

Y M HOT

Y = 02

Y N HO=

FY20271 FY2032

Secured Pipeline # Rooms
A +1,059 rooms new openings

2,655
A +473 ro0MS conversion from Upper Midscalet
A +350 rooms new openings

1,924
A -473 rooms conversion to Upscalé
A +260 rooms new openings 1,989
A 1,046 FOOMS within portfolio
A Revenue from:

A fee income from the business it generates for 1,046
its hotel partners;

A incentive fee in select hotels; and

A selective opportunistic investments

Asymmetric returns as majority of new rooms being added are in segments
with relatively higher revenue per key*

..' 1: Renovation and réoranding from existing Upper Miscale segment to the Upper Upscale & Upscale segment
* Only for Owned new hotels excluding RARE India inventory which is on-agkemodel

% Change

+136%

-6%

+15%

NA

www.samhi.co.in



Financial Highlights

Quarter ending 30t June, FY2027
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Highlights for the quarter

Strong revenue growth despite gegolitical headwinds: Comparable ! Revenue growth of +10.8% YoY

Occupancy level (up from Q1-FY26) ; RevPAR growth of YoY

Domestic travelers now constitute of total room nights we sold in first quarter up from same period last year. More resilient

cohort given geopolitical instability

Operating margins of ~36% (ex GST impaatkcope for improvement in subsequent periods; growth in upscale inventory (not

impacted by GST changes) to improve operating margins to ~40%

The ongoing growth pipeline within our core portfolio and the progress in RARE India gives us a formidable path to growth

1: Comparable excludes ongime GlGtransaction related items in Q1FY26 and~the GST input tax credit (ITC) impact in QLFY&rtdrelfde 12 for full reconciliation of reported to comparable financials.
@@ ;> caccionsamd q VI e toRAIpe O+ HazT Wt H0q6 JIONI RURG! t0¢ Hiuz RI 131 1OR U 1080 HOR X €xOpid DR (icientidt eyl berion &bl Shidaton GShEherdian T HOR U102 WHBY X e toc f Ef Mu V¢
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Financial summaryQ1l1 FY2027

Same-store RevPAR Total Income Consol. EBITDA PBT (exexceptional items)

YOAMYOGU YNAMMNO YO=TaU

+10.8% YoY Comparablé +12.1% YoY Comparablé +121.7%YoY Comparabl@
. Occppancy Wlthstandlng +7.3% Yo Reported -4.1% YoY Reported 25.5% reduction in finance cost
impact of middle-east conflict
PAT Free Cash Flow Effective Interest Rate Net Debt : EBITDA
Y=TTdu U HY 2 N®u U 7.8% ~3.2X
MTIeXZaUHRct 6 FORUq I 13 +3§0as 2omem SinkesIPO ~2.4x0n Operating Assets

1:Basedonsamd q Y| WetlORalgetold+ w2l 13t HOqé WIONI RURGq! HO¢ Hhue RI 13T IOR U 0% 1#Id] HOR X €Ox0pidDENY (@ifclentibii eyl Gderd@ion &t Shdatdn ICahEhereidl T tORUI0? WHBY Xh e toc f EA kOu Yiart
.. 2: Comparable excludes ongime GlGtransaction related items in Q1FY26 and the GST input tax credit (ITC) impact in QLFY2rtdrelfde 12 for full reconciliation of reported to comparable financials.



Strong comparable performance
Reported numbers impacted by etime entries & GST

Total Income

Consolidated
EBITDA

PBT

(before exceptional
items)

PAT

Q1FY26

2,782

986

189

122

Comparable

Q1FY27

3,083

1,105

419

341

Y-0-Y

+10.8%

+12.1%

+121.7%

Impacts/
Adjustments

A y Y @ Ndf bhe-time other
income in Q1FY26 on
account of a subsidiary
capital restructuring
related to the GIC
transaction

A y Y = Ndf Ghidtime GIC
transaction expenses in
Q1FY26

A y Y ®=df GSTrinput tax
credit (ITC) impact of
operating expenses in
Q1FY27

Reported (post adjustments)

Q1FY26

2,873

1,056

259

192

Q1LFY27

3,083

1,013

327

249

Y-0-Y

+7.3%

-4.1%

+26.4%

+29.7%

www.samhi.co.in
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Hits & Misses: Q1 FY2027

A Revenue growth in line with guidance A GST change

~11% comparablé growth in revenues despite headwinds faced due to middle east Shift from 12% with ITC to 5% without input credit compressed

conflict demonstrating resilience of domestic demandT in line with our 311% guidance | JGYI qUT WE7f N? WNI Ys qdWH! WyY o=a Ul
A Strong pOthOliO Capacity utilization However, with most new openings in upscale segment, we expect

our EBITDA margins to improve
79.3%7 portfolio occupancy withstanding impact of middle-east conflict driven by resilient
domestic demand

A Approvals in Hyatt Regency Pune

A Increase in sold out dates 22 apartments have beerl fully completed; delay in approvals
causing loss of revenue in a strong market

369 of days in Q1FY27 were above 90% (i.e. sold out) showing demand compression
despite weaker international business due to middle east conflict. Revival to aid in better
yield management to boost ARRs

A Continued traction in RARE India T Marriott integration

Out of total RARE Portfolio of 75 hotels, 40+ hotels have agreed to be on Marriott Outdoor
Collection; shortlisted 15 pilot properties which are intended to be integrated with Marriott
in H2FY?27

1: Comparable excludes ongime GlGtransaction related iteums in QLFY26 and~the GST input tax credit (ITC) impact in QlF\,{éVtu(defde”lZ for full reconciliation of reported to comuparable financials. o B
o@®® > c.scdonsame qVl JetoRpglpgetolsmaal 13t 06 WIONIT RURGq! tO¢ Hiue RI 1JT tOR U 0% 1 6 1OR X €x0midDE (@fcentintiey Bperionj &bl Shidéton ICohEnErEidd T toRU10? UHBY Xhetoc f EAMBu Yot



Financial

www.samhi.co.in

Summary

(Consolidated P&L)

0 @ 102 ¢ninguldlessaRétifTlotherwise.
Txlof URGeaT 13t FOg 6 1 HOR inedotHen il@6rmetdm TLa T & U oY n oY U1d

Q1FY26 on account of a subsidiary capital restructuring related to the
GIC transaction
2: Includes the impact of:

aym TLY T 0 U Kavhe GXY tchisaction expenses in Q1FY26
b)ym Tia Y & U Ki¥npuQhxEEd®(ITC) impact of operating

expenses in Q1FY27
3: Includes the impact of reversal of impairment of PPE, ROU and PAT B 3
f Uqée¢ UNRHAT I x IO Tia Q Q Guille MR iU G0k ¢ I0¥0oh KR & FOY U0 Y T 13 x 1O

sale ofCaspia? 130 6 Rx IOX TIT X Wa U 1O
4: Profit/Loss from discontinued operations represer@aspiaDelhi.

5: Represents norcash expense

QX211 T Hoge +H0ct t+ JaqtoYn POm'[l,tbeZZAt@rﬁDtﬂabléYmMilﬁenﬂy HRWeRt o Y QoA ¢t 13T oY Uto

improved financial performance and greater visibility of future profits.

QlFY27 Q1FY26 YoY % FY26

Total Income 3,083 2,87311 +7.3% 12,790

Consolidated EBITDA? 1,013 1,056 -4.1% 4,626

EBITDA Margin 32.9% 36.8% 36.2%

Depreciation & Amortization (309) (291) +6.3% (1,267)

Finance cost (377) (506) -25.5% (2,709)
PBT

0

(before exceptional items) e el AR L

Exceptional ltems - - 1,075%

Profit/ (Loss) from discontinued operation$ - (28) (55)

PBT 327 231 +41.8% 2,671

Tax Expense (78) (39) 2,995°

249 192 +29.7% 5,665

Attributable to SAMHI 183 173 5,030

,,,,,, 67 19 636

14



Sep 30, Mar 31, Mar 31, ' Jun30, |
B al a n C e 2023 2025 2026 | 2026 |
I I
: : | |
Sheet ' '
ee Net Debt 17,974 19,669 14,507 14928
. blY Wu Ub I |
t t e
h blY Wu Ub | |
I I
Strengt en Net Debt-to- 10.8% | |
EBITDA | :
I
I I
I I
I I
I I
L 7.8% |
| I
I I
I I
I I
I I
I I
I I
I I
mmm Net Debt : EBITDA mmmm Net Debt : EBITDA (Adjusted for Growth Capitdll)—o—lnterest Rate :
I I
: Excludin ime Expenses 1 | |
; (Elaplit;jl aioi?azz fé)v?a;F-:JT; V\(EHIpTEC Hyd.), WestiBglr., HRP Net Annua“zed | |
i omse e g pennre ' interest run ratef s R Lo 1240
3: As on30™" June 2026 Please note that the interest rate includes bl ]mlhl)l | I
the_ugfront fee which is amortized over the estimated repayment L |
perio

4: Does not include norcash finance cost items such as interest on
lease, EIR, etc. which are charged to P&L
5: ExcludesCaspiaDelhi EBITDA on TTM basis

oo 15
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Dynamics

\: . | 4
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'“Westin &fairfi Imb:
Architegtural renders, dctual may. vary|
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Robust commercial activity across key markets

Office market size * (mn sq. ft.)

Net Office Absorption 2(mn sq. ft.)

FYZ26

m Current m Upcoming ~58mr-|1-0;6(13||f?[f

Delhi NCR 166 26 9.3
Mumbai 163 23 8.5
Pune 93 27 7.2
Chennai 86 14 7.4
Kolkata 30 6 1.3

1: Source: JLL FY26
... 2: Source: Cushman and Wakefield Office Report

Q1FY26 Q1FY27

Total of
~14mn sqft

3.5
1.0
2.1
2.6
2.2
2.5

0.4

Total of
~11mn sqft

3.5

1.3

1.2

1.3

2.5

0.7

0.5

Despite macro
headwinds, leasing
momentum (especially
in the GCCs) remains
strong led by
Bangalore, Hyderabad
and Pune which
accounted for 65%+ of
the leasing activity

17



Air Passenger Trend in Q1FY27

1

! Impacted due to ongoing

I macro-economic situation and
. large dependence on gulf
1
1
1

QoQ airline passenger growth (in maA) Q1FY27 change over Q1FY26 SEOErs ol Iieretionel Telis

+0.1% '
YoY \

\

77 77 75 9 78 45 1.6% . ‘

66 67 g5 0 ' 72 71/_\70/\ I _0'4/0 0.0% “

63 ]
s, 200%

-5.2%
-9.9%
-12.1%
£ 3 Z ® o e g g =
m o o o ¥ ¥ ¥ T O 1 1 1 © © © O I~ © Q e 5 = < 8 = Re!
NN NN NN NN N NN NN NN NN a S © a < — 5 ©
> > > > > > > > > > > > > > > > > 5 xe o o 9 S
L oL oL oL bbb L L Lo oo s 9] c A O =
4 N O ¥ 49 N O § 4 o o0 I 49 § o I o = ] =4
cc oo oo oo oo o oo oo oo oo o oo g @ I

... 1: Source: Airports Authority of India (AAl). Includes the 10 key metro cities inc. Delhi, Mumbai (inc. Navi Mumbai), Bahktyalerabad, Chennai, Kolkata, Ahmedabad, Pune, Goa and Kochi
2: Mumbai includes Navi Mumbai
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Portfolio Performance

PR
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s Rcbtiaton BB
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W, H
Architectural renders, actual may vary
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Double-digit RevPAR growth

amid geopolitical headwinds S ———pR————

4,248

3,782
3,662 I

5,088

4,830

4,529
4,276

the Segment (Q1 FY27)

Upper Upscale &

Upscale 8.6%

5,058 6,041

Upper Mid-scale 8.8%
5643 B @@ ——— -
+9.6% ! |
5219> 9 6 : Mid-scale 13.7%
5,026 5
4,760 |

v

OlFY24 Q2FY24 O3FY24 O4FY24 OlFY25 OZFY25 O3FY2§ O4FY2§ OlFYZé3 OZFY26303FY263 O4FY26 OlFY27

1. Based on samd q Y |
2. Based on samé q Y |
... 3. Basedonsame q VY |
4. Based on samd q Y |

DeloORaollagetO+HiaTl 10t
DeloORaollagetO+HiaTl 10t
DelORaollpgetO+ HiaTl 10t
DelORglpge O+ HG2T It

t0q) 6 1J IOC&Bfia® i@ Heaten Mol (WhiclDwad toeeghbvitiort@Rdla@t 2N BW O @I0t0BIUI0? DHBY X0+ t0c YU RIT ¢! tof UUIOE + GI It + |

t0g 6 1910 9 f 9OAY I qn YU RYIO¢ A huaVRA 110 1 XORGRHEId @S HYEtEitader renovatipn) H0¢ Fhue R1 1JT IORUOE HabY Xetloc f EA O] | ¢ q I 1O
tog 6 19t0[ Y | IOAYRUGqt IOH! IOE 6 131 ¢]a YIdced@®|6H) UYURTREO0OE-I AIION 71 U ISORHORA) HOHI B el (Eiddibri i enopetitiorRand JDis G B ey bl
0q 6 IJIONT RURq! 10 Hhue RI 13T 1OR U 108 H & 1R X €OktaspBBeHBif{dietbatiauknl of@raifoR)l ¢ t0é | WY G U T IORUK? URBY Xh e toc f Ef HOu Y



Q1FY27/- Total Income bridge

& ¢ 0 Ve Ungn, tORdS KpEHiGed otherwise)

0,
+9.1% +11.8% +7.3%
YoY YoY YoY
75 (1) 26
249
Recorded healthy same store
2,734 growth of 9.1%
Corporate Income reduction
Hcet JI WH! WyY @
time other income in Q1FY26
on account of a subsidiary
Q1 FY26 Growth in Growth from Loss due to Q1 FY27 Corporate Q1 FY27 Capital restructuring related
Asset Income Same Storel new openings2 sold/ discountinued Asset Income Income Total

operations 3 Income to the GIC transaction

1.Samet q Y| DO+ HG2T 1t HOq6 WIONI RURq! 1O¢ Ahue RI IT tORUIO8 HabY Xe tOc f E ian@ShetaoroOdrnercifl RT ¢ t0é | Y G UT IORUK? URBY XHetocf EAOUY G ¢ q¢ 08 YGIUNT K
... 2. Includes Trinity, HIEX Greater Noida, HIEX Kolkata and RARE India 21
3. Includes Sheraton Commercial
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Q1FY2/1T Consol. EBITDA bridge

8 ¢ 0Ye Umd toRds KpELifled otherwise)

+12.2% +14.3%
YoY o
27 (4)
(82)
125
1,179
1,031
Q1FY26 Growth in Growth from Loss due to Q1 FY27 Asset GST Change
Asset Same Store new opening®  sold/ discontinued EBITDA (pre impact
EBITDA w/o GST impact operations3 -GST impact)

+6.4%
Yoy -4.1%
(84) YoY
(Includes GST
R0 G¢ H ol HOK
1,097
12.2 % comparable growth in
EBITDA on samestore

Q1 FY27 Asset Net Q1LFY27 assets excluding Q1FY27

EBITDA Corporate Consol.EBITDA

G&A (inc. ESOP)

impact of GST

1.Samel q V1 WOW+HG 2T 13t 10q6 WIONT RURq! 10¢ Hiue RI IT IORUIO8 HabY X e tOc f E fndShetabropdrmmercii R T ¢ 108 | WY GUUT IORUIO? URBYXhetoc f EAOUYGT ¢ q¢ t0s YGIIUWT K

... 2. Includes Trinity, HIEX Greater Noida, HIEX Kolkata and RARE India
3. Includes Sheraton Commercial

22
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Operational Efficiency

Q1FY27 Bridge from Total Asset Income to Consol. EBITDA

(514)
(16.8%) mmmmm
(359) | Operating expenses include a |
— | gYaqcedtoyntomTyYa Uloynto] ENIORG Ge Ha tO
' : spread across most cost heads :
610 T
0
3,057 (20.0%) 35.9% 32 gcy
e Asset EBITDA o0
(6.9%) (153) ) VT Consol. EBITDA
(5.0%) .
(1.7%) g%%/) (84) Margin
(2.0%) (Includes GST
RO G¢ H q ¥
Asset Payroll Fixed Variable Utilties Management Lease Ownership Asset Net Consol.
Income Fees Rentals Expenses EBITDA Corporate EBITDA

G&A (inc. ESOP)

o@e VY qux!o i inanedsspatifi@rothedtise 23



Segmentation Mix

On-going rebranding/ renovations to
Increase upscale share from ~41% to
~60% by FY2030, giving boost to our
overall revenue per key

Total Income Split
by Segment (Q1FY27)

17%

Upper Upscale & Upscale

41%

= Upper Mid-scale

Mid-scale

www.samhi.co.in

24
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== Stable: Y-0-Y change of +200bps;

A Upward: Y-0-Y increase of between 20@u700bps;
2 Strong Upwards: Y-0-Y increase of more than 700bps;
V¥ Downward: Y-o0-Y decrease of between 20@i700bps; and

¥ Strong Downwards: Y-0-Y decrease of more than 700bps

_ Upper Upscale & Upscale Upper Mid-scale
.
|

‘Ll‘;""‘ M -

LT,

Individually stylized hotels catering to higkend Prototypical design for efficiency and One of the most efficient hotel products in
business travelers. Provide extensive dining scalability; cater to a wide spectrum of market; highly scalable. Focus on high quality
options and large social and meeting venues travelers. Can cater to medium sized meeting and affordable room and breakfast

and social events.

Hotels 5 14 12
Rooms 1,123 2,047 1,729
Occupancy! (%) 78% A& 78% M 81% 4
ARRGbIY b 10,494 & 6,552 A& 3,755 &
RevPARbLI Y b 8229 A 5131 4 3,052 4

e@e 1 Basedonsamd q V1| JelORa e tOl+ HazT 1t 1006 131ONI RORGq! t0¢ Hhuz RI IIT 1OR U 108106 BORX€0OE 1 BY DT 100 € d) IHDE KD 1Y R Ty 10809 ¥ ¥ G0 BRIOR U107 WHBY X e t0c f E R tOyV Gt ¢
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Growth Projects
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Securedprojects to

accelerate future growth

www.samhi.co.in

4,899 current operational rooms

Rebranding of 473 rooms and addition of 1,669!

rooms through combination of expansion and new
opening to aid revenue expansion

# Hotel Segment Growth Project Status FY26 FY27 FY28 FY29 FY30+
1 Holiday Inn Express, Greater Noida Mid-scale Rebranding Completed 133

2 Holiday Inn Express, Kolkata Mid-scale New Opening Completed 113

3 Sheraton, Hyderabad Upscale Expansion Completed 12

4 Holiday Inn Express, Whitefield, Bangalore Mid-scale Expansion Completed 56

5 Sheraton, Hyderabad Upscale Expansion Completed 42

6 Hyatt Regency, Pune Upscale Expansion Pre-Opening 22

7 W, HITEC City, Hyderabad Upscale New Opening Under Fit out 170

8 Courtyard by Marriott , Puné Upscale Rebrandingfrom Four Points by Sheraton Design 217

9 Tribute Portfolio by Marriott, Whitefield, Bangaloré Upscale Rebranding from Trinity Design 142

10 Tribute Portfolio by Marriott, Jaiput Upscale Rebranding fromFour Points by Sheraton Design 114

11 Westin, Whitefield, Bangalore Upscale New Opening Under Construction 220

12 Mid-scale asset, Financial District, Hyderabad Mid-Scale New Opening Design 260

13 Westin, Navi Mumbai Upscale New Opening Design ~350
14 Fairfield by Marriott, Navi Mumbai Upper Mid-scale New Opening Design ~350
15 Upper Upscale Asset, Noida Upscale Expansion Design 162
16 Marriott, Sriperumbudur, Chenna#? Upscale New Opening Design 135

1. Includes 22 apartments of Hyatt Regency, Pune which are currently undeopening
... 2. Part renovation in progress, full renovation in deceurse
3. Earlier proposed to be an expansion to existing Fairfield by Marriott with 86 rooms

27
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HITEC City, Hyderabad
(170 rooms?)

An iconic brand in
YURDWY nwf Ul
commercial districts
under development

- = ;iéf_—: v 2 G L D

1. Based on final segmentrandand plan room count may vary

1 ,!!lﬂ!ll}r“lkfﬁ 1

' |
\
[

Architectural renders, actual may vary

Design

Construction

MEP

Fit-out

Pre-Opening

Project Progress

Interior design
finalization

Completed

Under
progress

Under
progress
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HITEC City, Hyderabad (170 rooms)
- New Development “Architectural renders, actual may va
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Westin & Tribute Portfolio

Whitefield, Bangalore (142 rooms renovation & 220 new rooms)

Project Progress

Under Renovation & Development Design Interior Design
Construction Basement
MEP !

Fit-out

Pre-Opening

I ¥ fmrir

o®e 31
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Partnership with IngkaCentresin Noida

Project Progress

Eql JUNq6 W0t WE ~cf kt WGI 13+ 100 Design e e M1
high-quality upscale asset, reinforcing its capitat Construction  Gr Floor Level
efficient lease-led growth strategy and enhancing MEP

portfolio mix with premium inventory in highgrowth Fit-out

urban markets Pre-Opening

Core Office & Consumption

Market Located on a key arterial junction, with proximity to key

business districts (Sector 62 and Noida Expressway)

Part of a ~2.5 mn sq. ft. landmark development by Ingka

It e il -Uss Centres, with direct access to retail, office and a higHootfall

Ecosystem o
experiential ecosystem
Premium Positioning in Micro-market characterized by strongRevPARSsopportunity to
Undersupplied Market introduce a new-build, internationally branded upscale product
positioned for premium pricing
Capital Efficient Growth Structured asalongg J1 G W2 ¢ | RECHT WA It 1JWeE
Model capital-efficient strategy, with limited upfront capital

deployment during the development phase,

al ﬁi[ectural renders, agtal mayar
=\ 7/
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One Financial s ==t 5 T B

District, . g AR ]
Project Progress ' | 41 .I
H yd e rab ad Design Planning i q 1k
Construction TIJ bk 1
MEP siaaidd L] ]
Fit-out 1 ": | dl
~260roomstin a prime mixedise | — et TN i il :'1[1?1
development within Financial District | . : '~|
Located in close proximity to large tecl A" LETE P
campuses with strong connectivity via
Outer Ring Road
Variabldease structure allowing for
capital efficiency and greater rsk
adjusted returns
In discussion with operators for segmes J
and brand finalization Nl ’!'

... 1. Based on final segment, brand and plan room count may vary 33
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v d

E - C f R I. LLI CI C I Eﬁc: Plrog-rgssp:anning
hotel under

Fit-out

development in e
Navi Mumbai e

700 rooms! combo-hotel
~350 roomWestin & ~350 room
Fairfield by Marriott

One of the largest hotel development
in the micremarket

On the main arterial road and in close|*
proximity to the new airport

—— —— 3
Architectural ren tual may. vary

e T

... 1- Based on final segment, brand and plan room count may vary 34



New Hotel Expansion at Sriperumbudur

LWy N OP MamotvH Lms *
branded* hotel to be A
developed alongside eX|st|ng
153 room Fairfield by Marriott *

New Proposed Upper #
Upscale Hotel *
(Marriott)

Current asset with 153 room under Fairfield branding has already
achieved an asset level RoCE of more than 30%

Micro-market has strong and stable industrial demand, which has
been consistently performing well through out different cycles

Proposed Marriott, an upper upscale segment brand will help
enhance the over pricing of the asset alongside capturing larger
bandwidth of demand

“N“"!' !F YN L ’V’lllu ks

i N ‘&4 ﬁ-. e e

i i III i
i

- =
| ‘ )

... *Note: The development was earlier proposed to be 86 room extension of Fairfield by Marriott under the same brand and todmay vary based on final plans

www.samhi.co.in

Project Progress

Design Planning
Construction

MEP

Fit-out

Pre-Opening

Architectural-renders, actual may vary
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RARE India capital-efficient leisure entry, with
Marriott Bonvoy distribution overlay

Hotels Rooms Indian states Other countries

75 1,046 15 3

WHY HOW ECONOMICS
Diversification Distribution via Asset-light /
beyond business Marriott Bonvoy platform -style
hotels

A Experiential leisure is the fastest A RARE is positioned to become the A Minimal upfront capital; revenue
growing segment of Indian exclusive 'Outdoor Collection by from fee income rather than asset
hospitality Marriott Bonvoy' platform across ownership

. India, Nepal and Bhutanr a B2C . .

A SAMHI gets exposure without ' . A Capital efficiency keeps balance

building the portfolio from scratch reach SAMHI doesn't have today

sheet discipline intact while
opening a new revenue stream

A Opportunistic acquisition
potential to be evaluated

Current Status: Portfolio adds 2 new hotels since last reporting; Property visits completed

across pilot resorts for integration, targeted to go live in H2 FY27 on the Outdoor Collection by
Marriott Bonvoy
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