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Important  notes  on the presentation  format

Å Excel data file  containing all supporting information captured in this 
presentation is available on our website at https://samhi .co.in/investor-
relations/ 

Å All operating performance metrics are presented on a same-store basis 
(and highlighted in the color: orange), allowing for a more accurate 
reflection of business performance and comparability

Å Room counts in under development asset may vary based on final plan 
and statutory approvals

Å Free Cash Flow = EBITDA (before ESOP) т Lease MG т Cash Interest 

https://samhi.co.in/investor-relations/
https://samhi.co.in/investor-relations/
https://samhi.co.in/investor-relations/
https://samhi.co.in/investor-relations/
https://samhi.co.in/investor-relations/
https://samhi.co.in/investor-relations/
https://samhi.co.in/investor-relations/
https://samhi.co.in/investor-relations/
https://samhi.co.in/investor-relations/


www.samhi.co.in

LONG TERM POTENTIAL
75 hotels, 1,046 rooms

Asset light, experience-led travel

NEAR TERM GROWTH
7 new hotels, 1,6691 rooms

STRONG BASE
31 Hotels, 4,899 rooms

ӈҮΝΞЮΡĤŰШƖĲƻĲŰƨĲШŔŰШ[òΞΜΞΣ
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7ƨŔũĬŔŰŊШŸŰĲШŸŉШfŰĬŔċќƚШůŸƚƣШƽĲũũШĬŔƻĲƖƚŔŉŔĲĬЯШůƨũƣŔ-branded hotel company with an 
established base of 31 business hotels, a strong pipeline of 7 big-box hotels in some of 
fŰĬŔċќƚШťĲǃШĤƨƚŔŰĲƚƚШĬŔƚƣƖŔĦƣƚШċŰĬШċŰШĲǂĦŔƣŔŰŊШũĲŔƚƨƖĲШőŸƣĲũШƓũċƣŉŸƖůШƽŔƣőШΤΡШőŸƣĲũƚШŔŰШƚŸůĲШ
of the most exceptional leisure destinations across Indian sub-continent 

1: Includes 22 apartments of Hyatt Regency, Pune which are currently under pre-opening
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Our Business Á A firm believer and investor in the Urbanization story of India, we own hotels in some of the most-dense office 
markets and ones with strong growth in aviation.  

Core Strategy Á We have a track-record for acquisition and turn-around led growth; keeps us protected from protracted development 
cycle, risk and helps us build scale at discount to replacement cost.

Á Our partnerships with leading global hotel companies allow us to combine deep local knowledge of asset 
acquisition & management with global distribution & loyalty programs.

Embedded 
Growth

Á Strong growth pipeline. As of date, our growth pipeline consists of 7 new big-box hotels in key commercial districts 
across India, with 1,6691 rooms.

Á Recently extended our skill set to create value from underappreciated assets in the leisure segment. Our acquisition 
of RARE India and pending partnership with Marriott for distribution positions us to be a beneficiary of the wealth 
creation underway in our core markets, which is driving increasing demand for experience-led leisure travel. Asset-
light, scalable and highly differentiated, this platform gives us a phenomenal growth opportunity for the long term.

Healthy 
Balance Sheet

Á Our balance sheet is healthy; we are steadfast on making it even stronger and an anchor stone for our future growth. 

41: Includes 22 apartments of Hyatt Regency, Pune which are currently under pre-opening
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SAMHI has delivered 
consistent growth
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 ŸƣĲжЮ ũũЮƻċũƨĲƚЮŔŰЮҴmn, unless specified otherwise
1: FY25 financials were restated on account of  sale of Caspia ?ĲũőŔЮċƚЮƣőĲЮċƚƚĲƣЮƽċƚЮƖĲĦŸŊŰŔǍĲĬЮƨŰĬĲƖЮџĬŔƚĦŸŰƣŔŰƨĲĬЮŸƓĲƖċƣŔŸŰѠ
ΥжЮÅĲƚƣċƣĲЮ9 ]ÅЮőċƚЮĤĲĲŰЮĦċũĦƨũċƣĲĬЮŉƖŸůЮ[òΤΩЮƣŸЮЮ[òѢΥΩЮŔдĲдЮŉŸƖЮΤΣЮǃĲċƖƚ

22% CAGR2 (10 yrs.)

38%  CAGR2 (10 yrs.)
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Upper Upscale Hotel, Sec -51, Noida
162 rooms

Opening FY30

W, HITEC City, Hyderabad
170 rooms

Opening Q4 FY27

Marriott, Sriperumbudur, Chennai
135 rooms

Opening FY30

Westin, Whitefield, Bangalore
220 rooms

Opening FY30

Mid-scale Hotel, Financial District, 
Hyderabad

260 rooms, Opening FY30

Westin & Fairfield, Navi Mumbai
700 rooms

Opening FY31

We are adding 
iconic assets to 
key markets in 
India & to our 
portfolio

6Note: Above images are architectural renders and may undergo change in the future
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75
Hotels

1,046
Rooms

15 States
3 Countries (India, Nepal & Bhutan)

Á ìŔƣőШċШƚůċũũШŔŰƻĲƚƣůĲŰƣШŔŰШÅ ÅEЯШƽĲШċĦĦĲƚƚШfŰĬŔċќƚШůŸƚƣШ
distinctive and respected platforms in the experience led leisure 
space

Á Asset-light, highly scalable and unique

Á Pending partnership with Marriott will unlock phenomenal value 
ŉŸƖШÅ ÅEќƚШőŸƣĲũШƓċƖƣŰĲƖƚШċŰĬШŉŸƖШƨƚШċƚШċШƚőċƖĲőŸũĬĲƖ

Á RARE to receive:

a) Fee income from the business it generates for its hotel 
partners;

b) Additional incentive fee in select hotels; and

c) Selective opportunistic investments  

ìĲШƚƨƓƓŸƖƣШfŰĬŔċќƚШůŸƚƣШ
respected platform for 
leisure hotels
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Future will be a lot more than sum of parts
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FY2026 FY2027 т FY2032

# Rooms Revenue Revenue
per Key Secured Pipeline # Rooms % Change

Upper Upscale & 
Upscale 1,123 ҮΡЯΞΤΜůŰҮΠЮΤůŰ

Å +1,059 rooms new openings

Å +473 rooms conversion from Upper Mid-scale1
2,655 +136%

Upper Mid-scale 2,047 ҮΡЯΞΟΡůŰҮΞЮΣůŰ
Å +350 rooms new openings

Å -473 rooms conversion to Upscale1
1,924 -6%

Mid-scale 1,729 ҮΝЯΦΦΠůŰҮΝЮΞůŰÅ +260 rooms new openings 1,989 +15%

Leisure - - -

Å 1,046 rooms within portfolio

Å Revenue from:
Å fee income from the business it generates for 

its hotel partners;
Å incentive fee in select hotels; and
Å selective opportunistic investments 

1,046 NA

Asymmetric returns as majority of new rooms being added are in segments
with relatively higher revenue per key*

1: Renovation and re-branding from existing Upper Mid-scale segment to the Upper Upscale & Upscale segment
* Only for Owned new hotels excluding RARE India inventory which is on asset-light model
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Financial Highlights
Quarter ending 30th June, FY2027

Westin, Whitefield, Bangalore 
Architectural renders, actual may vary



www.samhi.co.in

Highlights for the quarter
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ÁStrong revenue growth despite geo-political headwinds: Comparable 1 Revenue growth of +10.8% YoY

ÁOccupancy level ~79.3%2 (up from ~74.2% Q1-FY26) ; RevPAR growth of +9.6% YoY

ÅDomestic travelers now constitute 81% of total room nights we sold in first quarter up from 78% same period last year. More resilient 

cohort given geo-political instability 

ÁOperating margins of ~36% (ex GST impact) т scope for improvement in subsequent periods; growth in upscale inventory (not 

impacted by GST changes) to improve operating margins to ~40%

ÁThe on-going growth pipeline within our core portfolio and the progress in RARE India gives us a formidable path to growth

1: Comparable excludes one-time GIC-transaction related items in Q1FY26 and the GST input tax credit (ITC) impact in Q1FY27. Refer to slide 12 for full reconciliation of reported to comparable financials.
2: Based on same-ƚƣŸƖĲеЮŔдĲдеЮĲǂĦũƨĬĲƚЮƣőĲЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñЮ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧђеЮcfEñЮuŸũťċƣċЮёŸƓĲŰĲĬЮŔŰЮ~ċǃѢΥΨђеЮCaspia Delhi (discontinued operation) and Sheraton Commercial.
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Financial summary т Q1 FY2027
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Total Income

ҮΟЯΜΥΟůŰ
+10.8% YoY Comparable2

+7.3% YoY Reported 
 

Consol. EBITDA

ҮΝЯΜΝΟ mn
+12.1% YoY Comparable2

-4.1% YoY Reported 
 

PBT (ex-exceptional items)

ҮΟΞΤůŰ
+121.7% YoY Comparable2

25.5% reduction in finance cost

Net Debt : EBITDA

~3.2x
~2.4x on Operating Assets

Effective Interest Rate

7.8%
~300bps lower since IPO

Same-store RevPAR

ҮΡЯΞΝΦ
+9.6% YoY

79.3%1 Occupancy withstanding 
impact of middle-east conflict

PAT

ҮΞΠΦůŰ

Free Cash Flow

ӈҮΣΝΦůŰ
ӎҴΦΧΣůŰЮĦċƚőЮŔŰƣĲƖĲƚƣЮŸƨƣŉũŸƽ

1: Based on same-ƚƣŸƖĲеЮŔдĲдеЮĲǂĦũƨĬĲƚЮƣőĲЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñЮ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧђеЮcfEñЮuŸũťċƣċЮёŸƓĲŰĲĬЮŔŰЮ~ċǃѢΥΨђеЮCaspia Delhi (discontinued operation) and Sheraton Commercial
2: Comparable excludes one-time GIC-transaction related items in Q1FY26 and the GST input tax credit (ITC) impact in Q1FY27. Refer to slide 12 for full reconciliation of reported to comparable financials.
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Strong comparable performance
Reported numbers impacted by one-time entries & GST

Comparable Impacts/
Adjustments

Reported (post adjustments)

Q1FY26 Q1FY27 Y-o-Y Q1FY26 Q1FY27 Y-o-Y

Total Income 2,782 3,083 +10.8% Å ӈҮΦΝůŰ of one-time other 
income in Q1FY26 on 
account of a subsidiary 
capital restructuring 
related to the GIC 
transaction

Å ӈҮΞΝůŰШof one-time GIC 
transaction expenses in 
Q1FY26

Å ӈҮΦΞůŰ of GST т input tax 
credit (ITC) impact of 
operating expenses in 
Q1FY27

2,873 3,083 +7.3%

Consolidated 
EBITDA 986 1,105 +12.1% 1,056 1,013 -4.1%

PBT
(before exceptional 
items)

189 419 +121.7% 259 327 +26.4%

PAT 122 341 +179.2% 192 249 +29.7%

12
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Hits & Misses: Q1 FY2027 
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ÁRevenue growth in line with guidance
~11% comparable1 growth in revenues despite headwinds faced due to middle east 
conflict demonstrating resilience of domestic demand т in line with our 9-11% guidance

ÁStrong portfolio capacity utilization
79.3%2 portfolio occupancy withstanding impact of middle-east conflict driven by resilient 
domestic demand

Á Increase in sold out dates
36%2 of days in Q1FY27 were above 90% (i.e. sold out) showing demand compression 
despite weaker international business due to middle east conflict. Revival to aid in better 
yield management to boost ARRs 

ÁContinued traction in RARE India т Marriott integration
Out of total RARE Portfolio of 75 hotels, 40+ hotels have agreed to be on Marriott Outdoor 
Collection; shortlisted 15 pilot properties which are intended to be integrated with Marriott 
in H2FY27

Hits Misses & headwinds

ÁGST change
Shift from 12% with ITC to 5% without input credit compressed 
ƖĲƓŸƖƣĲĬШE7fÑ? ШŊƖŸƽƣőШĤǃШӈҮΦΞůŰШŉŸƖШƣőĲШƕƨċƖƣĲƖ

However, with most new openings in upscale segment, we expect 
our EBITDA margins to improve 

ÁApprovals in Hyatt Regency Pune
22 apartments have been fully completed; delay in approvals 
causing loss of revenue in a strong market

1: Comparable excludes one-time GIC-transaction related items in Q1FY26 and the GST input tax credit (ITC) impact in Q1FY27. Refer to slide 12 for full reconciliation of reported to comparable financials.
2: Based on same-ƚƣŸƖĲеЮŔдĲдеЮĲǂĦũƨĬĲƚЮƣőĲЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñЮ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧђеЮcfEñЮuŸũťċƣċЮёŸƓĲŰĲĬЮŔŰЮ~ċǃѢΥΨђеЮCaspia Delhi (discontinued operation) and Sheraton Commercial
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Financial 
Summary
(Consolidated P&L)
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Q1FY27 Q1FY26 YoY % FY26

Total Income 3,083 2,87311 +7.3% 12,790

Consolidated EBITDA2 1,013 1,056 -4.1% 4,626

EBITDA Margin 32.9% 36.8% 36.2%

Depreciation & Amortization (309) (291) +6.3% (1,267)

Finance cost (377) (506) -25.5% (1,709)

PBT 
(before exceptional items) 327 259 +26.4% 1,650

Exceptional Items - - 1,0753

Profit/ (Loss) from discontinued operations4 - (28) (55)

PBT 327 231 +41.8% 2,671

Tax Expense5 (78) (39) 2,9956

PAT 249 192 +29.7% 5,665

Attributable to SAMHI 183 173 5,030

Attributable to Minority Interest 67 19 636

ũũЮƻċũƨĲƚЮŔŰЮҴmn, unless specified otherwise.
ΤжЮfŰĦũƨĬĲƚЮƣőĲЮŔůƓċĦƣЮŸŉЮӎҴάΤůŰЮŸŉЮŸŰĲ-time other income in 
Q1FY26 on account of a subsidiary capital restructuring related to the 
GIC transaction
2: Includes the impact of:

a)ӎҴΥΤůŰЮŸŉЮŸŰĲ-time GIC transaction expenses in Q1FY26
b)ӎҴάΥůŰЮŸŉЮ]ÉÑЮш input tax credit (ITC) impact of operating 

expenses in Q1FY27
3: Includes the impact of reversal of impairment of PPE, ROU and 
fŰƣċŰŊŔĤũĲƚжЮӂҴάΩΩůŰеЮŔůƓċĦƣЮŸŉЮũċĤŸƖЮĦŸĬĲжЮшҴΦΨůŰЮЮċŰĬЮ]ċŔŰЮŸŰЮ
sale of Caspia ?ĲũőŔжЮӂҴΤΧΨůŰЮ
4: Profit/Loss from discontinued operations represents Caspia Delhi. 
5: Represents non-cash expense
ΩжЮ?ĲŉĲƖƖĲĬЮƣċǂЮċƚƚĲƣЮŸŉЮӎҴΦеΣΣΣůŰЮƖĲĦŸŊŰŔǍĲĬЮŔŰЮ[òΥΩЮĤċƚĲĬЮŸŰЮ
improved financial performance and greater visibility of future profits.
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Balance 
Sheet 
continues to 
strengthen
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Sep 30,
2023

Mar 31, 
2025

Mar 31, 
2026

Jun 30, 
2026

Credit Rating

Net Debt 
ыҮШůŰь

17,974 19,669 14,507 14,928

TTM EBITDA1 
ыҮШůŰь 

3,398 4,434 4,7215 4,6645

Net Debt-to-
EBITDA

Net Annualized 
interest run rate4 
ыҮШmn)

~2,400 ~1,900 ~1,270 ~1,240

5.3x
4.4x

3.1x 3.2x
3.9x

2.4x 2.4x

10.8%

9.2%

7.9% 7.8%

5.5%

6.5%

7.5%

8.5%

9.5%

10.5%

11.5%

0

1

2

3

4

5

6

7

8

Net Debt : EBITDA Net Debt : EBITDA (Adjusted for Growth Capital) Interest Rate

2

BBB ҽ A+ A+

1: Excluding ESOP & One-time Expenses
2: Capital allocated towards W (HITEC Hyd.), Westin Bglr., HRP 

Apartments, Sheraton Rooms & Apartments, HIEX (Wht. Bglr.), 
Westin Navi Mumbai and other capital expenditure

3: As on 30th June 2026. Please note that the interest rate includes 
the upfront fee which is amortized over the estimated repayment 
period

4: Does not include non-cash finance cost items such as interest on 
lease, EIR, etc. which are charged to P&L

5: Excludes Caspia Delhi EBITDA on TTM basis 

3
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Macro Dynamics

Westin & fairfield, Navi Mumbai
Architectural renders, actual may vary
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Robust commercial activity across key markets

17
1: Source: JLL FY26
2: Source: Cushman and Wakefield Office Report

Office market size 1 (mn sq. ft.) Net Office Absorption 2 (mn sq. ft.)

FY26 Q1FY26 Q1FY27

Total of 
~58 mn sqft  

Total of 
~14 mn sqft  

Total of 
~11 mn sqft  

Bangalore 15.3 3.5 3.5

Hyderabad 9.5 1.0 1.3

Delhi NCR 9.3 2.1 1.2

Mumbai 8.5 2.6 1.3

Pune 7.2 2.2 2.5

Chennai 7.4 2.5 0.7

Kolkata 1.3 0.4 0.530

86

93

163

166

143

238

6

14

27

23

26

50

35

Current Upcoming

Despite macro 
headwinds, leasing 

momentum (especially 
in the GCCs) remains 

strong led by 
Bangalore, Hyderabad 

and Pune which 
accounted for 65%+ of 

the leasing activity
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Air Passenger Trend in Q1FY27
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QoQ airline passenger growth (in mn)1
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Q1FY27 change over Q1FY26

+0.1% 
YoY

1: Source: Airports Authority of India (AAI). Includes the 10 key metro cities inc. Delhi, Mumbai (inc. Navi Mumbai), Bangalore, Hyderabad, Chennai, Kolkata, Ahmedabad, Pune, Goa and Kochi
2: Mumbai includes Navi Mumbai

Impacted due to ongoing 
macro-economic situation and 
large dependence on gulf 
carriers for international traffic

2
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Portfolio Performance

W, HITEC City, Hyderabad
Architectural renders, actual may vary
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Double-digit RevPAR growth 
amid geopolitical headwinds

20

3,662 
3,782 

4,248 

4,830 

4,276 

4,529 

5,088 

5,958 

4,760 

5,026 

5,643 

6,041 

5,219 

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25 Q1FY26 Q2FY26 Q3FY26 Q4FY26 Q1FY27
1 1 2 2 3 3 3 3 4

13.7%

8.8%

8.6%

Mid-scale

Upper Mid-scale

Upper Upscale &
Upscale

Segment wise RevPAR growth4 (Q1FY27 YoY)

41%

42%

17%

Revenue Contribution of 
the Segment (Q1 FY27)

1. Based on same-ƚƣŸƖĲеЮŔдĲдеЮĲǂĦũƨĬĲƚЮƣőĲЮ 9f9ЮÂŸƖƣŉŸũŔŸЮċĦƕƨŔƖĲĬЮŔŰЮ ƨŊѢΥΦеЮċŰĬЮCaspia Pro, Greater Noida (which was under renovation and later ƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧЮċƚЮcŸũŔĬċǃЮfŰŰЮEǂƓƖĲƚƚђ
2. Based on same-ƚƣŸƖĲеЮŔдĲдеЮĲǂĦũƨĬĲƚЮƣőĲЮ 9f9ЮÂŸƖƣŉŸũŔŸЮċĦƕƨŔƖĲĬЮŔŰЮ ƨŊѢΥΦеЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñЮ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧ and Caspia Delhi (under renovation)
3. Based on same-ƚƣŸƖĲеЮŔдĲдеЮĲǂĦũƨĬĲƚЮƣőĲЮ[ŸƨƖЮÂŸŔŰƣƚЮĤǃЮÉőĲƖċƣŸŰеЮ9őĲŰŰċŔЮ§~ÅЮƚŸũĬЮŔŰЮ[ĲĤѢΥΨеЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñ ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧђеЮcfEñЮuŸũťċƣċЮёŸƓĲŰĲĬЮŔŰЮ~ċǃѢΥΨђеЮCaspia Delhi (discontinued operation) and Sheraton Commercial
4. Based on same-ƚƣŸƖĲеЮŔдĲдеЮĲǂĦũƨĬĲƚЮƣőĲЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñЮ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧђеЮcfEñЮuŸũťċƣċЮёŸƓĲŰĲĬЮŔŰЮ~ċǃѢΥΨђЮċŰĬЮCaspia Delhi (discontinued operation)

+9.6% 
YOY

>
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Q1FY27 - Total Income bridge

1. Same-ƚƣŸƖĲЮĲǂĦũƨĬĲƚЮƣőĲЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñЮ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧђеЮcfEñЮuŸũťċƣċЮёŸƓĲŰĲĬЮŔŰЮ~ċǃѢΥΨђе and Sheraton Commercial
2. Includes Trinity, HIEX Greater Noida, HIEX Kolkata and RARE India
3. Includes Sheraton Commercial

Recorded healthy same store 
growth of 9.1%

Corporate Income reduction 
ĦċƨƚĲĬШĤǃШӈҮΦΝůŰШŸŉШŸŰĲ-

time other income in Q1FY26 
on account of a subsidiary 

capital restructuring related 
to the GIC transaction 

3,083 
2,734 

249 
75 (1)

3,057 

26 

Q1 FY26 
Asset Income

Growth in
Same Store

Growth from 
new openings

Loss due to 
sold/ discountinued

operations

Q1 FY27
Asset Income

Corporate
Income

Q1 FY27
Total

Income

ёċůŸƨŰƣƚЮŔŰЮҴЮmn, unless specified otherwise)

+9.1%
YoY

+11.8% 
YoY

+7.3% 
YoY

1 2
3
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Q1FY27 т Consol. EBITDA bridge
ёċůŸƨŰƣƚЮŔŰЮҴЮmn, unless specified otherwise)

1,031 

(82)

1,097 

125 
27 (4)

1,179 

(84)

1,013 

Q1 FY26
Asset

EBITDA

Growth in
Same Store 

w/o GST impact

Growth from 
new openings

Loss due to 
sold/ discontinued 

operations

Q1 FY27 Asset
EBITDA (pre
-GST impact)

GST Change 
impact

Q1 FY27 Asset
EBITDA

Net
Corporate

G&A (inc. ESOP)

Q1 FY27
Consol.EBITDA

+12.2% 
YoY

+14.3% 
YoY

-4.1% 
YoY

2
3

+6.4% 
YoY

(Includes GST 
ŔůƓċĦƣЮŸŉЮЮӎҴ10 mn)

1

1. Same-ƚƣŸƖĲЮĲǂĦũƨĬĲƚЮƣőĲЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñЮ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧђеЮcfEñЮuŸũťċƣċЮёŸƓĲŰĲĬЮŔŰЮ~ċǃѢΥΨђе and Sheraton Commercial
2. Includes Trinity, HIEX Greater Noida, HIEX Kolkata and RARE India
3. Includes Sheraton Commercial

12.2 % comparable growth in 
EBITDA on same-store 

assets excluding Q1FY27 
impact of GST

22
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Operational Efficiency

 ŸƣĲжЮ ũũЮƻċũƨĲƚЮŔŰЮҴmn, unless specified otherwise

(514)

(359)

(610)

(153)
(53) (61)

(84)

3,057 (210)

1,097 1,013 

Asset
Income

Payroll Fixed Variable Utilties Management
Fees

Lease
Rentals

Ownership
Expenses

Asset
EBITDA

Net
Corporate

G&A (inc. ESOP)

Consol.
EBITDA 

Q1FY27 Bridge from Total Asset Income to Consol. EBITDA

35.9% 
Asset EBITDA 

Margin

(16.8%)

(11.8%)

(20.0%)

(6.9%)

(5.0%)
(1.7%)

(2.0%)
(Includes GST 

ŔůƓċĦƣЮŸŉЮӎҴΤΣЮmn)

Operating expenses include a 
ƣŸƣċũЮŸŉЮӎҴΫΥůŰЮŸŉЮ]ÉÑЮŔůƓċĦƣЮ

spread across most cost heads

32.9% 
Consol. EBITDA 

Margin

23
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Segmentation Mix

On-going rebranding/ renovations to 
increase upscale share from ~41% to 
~60% by FY2030, giving boost to our 
overall revenue per key

41%

42%

17%

Total Income Split 
by Segment (Q1FY27)

Upper Upscale & Upscale Upper Mid-scale Mid-scale

24
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Segment Performance Stable: Y-o-Y change of +/-200bps; 
       Upward:  Y-o-Y increase of between 200 ш 700bps;
       Strong Upwards :  Y-o-Y increase of more than 700bps;
       Downward: Y-o-Y decrease of between 200 ш 700bps; and
       Strong Downwards:  Y-o-Y decrease of more than 700bps

1. Based on same-ƚƣŸƖĲеЮŔдĲдеЮĲǂĦũƨĬĲƚЮƣőĲЮÑƖŔŰŔƣǃЮċĦƕƨŔƖĲĬЮŔŰЮ§ĦƣѢΥΧеЮcfEñЮ]ƖĲċƣĲƖЮ ŸŔĬċЮёƖĲŸƓĲŰĲĬЮŔŰЮ?ĲĦѢΥΧђеЮcfEñЮuŸũťċƣċЮёŸƓĲŰĲĬЮŔŰЮ~ċǃѢΥΨђЮċŰĬЮÉőĲƖċƣŸŰЮ9ŸůůĲƖĦŔċũ

Upper Upscale & Upscale Upper Mid-scale Mid-scale

Individually stylized hotels catering to high-end 
business travelers. Provide extensive dining 
options and large social and meeting venues

Prototypical design for efficiency and 
scalability; cater to a wide spectrum of 

travelers. Can cater to medium sized meeting 
and social events. 

One of the most efficient hotel products in 
market; highly scalable. Focus on high quality 

and affordable room and breakfast

Hotels 5 14 12

Rooms 1,123 2,047 1,729

Occupancy1 (%) 78% 78% 81%

ARR1 ыҮь 10,494 6,552 3,755

RevPAR1 ыҮь 8,229 5,131 3,052

25
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Growth Projects
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Secured projects to 
accelerate future growth

# Hotel Segment Growth Project Status FY26 FY27 FY28 FY29 FY30+

1 Holiday Inn Express, Greater Noida Mid-scale Rebranding Completed 133

2 Holiday Inn Express, Kolkata Mid-scale New Opening Completed 113

3 Sheraton, Hyderabad Upscale Expansion Completed 12

4 Holiday Inn Express, Whitefield, Bangalore Mid-scale Expansion Completed 56

5 Sheraton, Hyderabad Upscale Expansion Completed 42

6 Hyatt Regency, Pune Upscale Expansion Pre-Opening 22

7 W, HITEC City, Hyderabad Upscale New Opening Under Fit out 170

8 Courtyard by Marriott , Pune2 Upscale Rebranding from Four Points by Sheraton Design 217

9 Tribute Portfolio by Marriott, Whitefield, Bangalore2 Upscale Rebranding from Trinity Design 142

10 Tribute Portfolio by Marriott, Jaipur2 Upscale Rebranding from Four Points by Sheraton Design 114

11 Westin, Whitefield, Bangalore Upscale New Opening Under Construction 220

12 Mid-scale asset, Financial District, Hyderabad Mid-Scale New Opening Design 260

13 Westin, Navi Mumbai Upscale New Opening Design ~350

14 Fairfield by Marriott, Navi Mumbai Upper Mid-scale New Opening Design ~350

15 Upper Upscale Asset, Noida Upscale Expansion Design 162

16 Marriott, Sriperumbudur, Chennai3 Upscale New Opening Design 135

4,899 current operational rooms

Rebranding of 473 rooms and addition of 1,6691 
rooms through combination of expansion and new 

opening to aid revenue expansion

1. Includes 22 apartments of Hyatt Regency, Pune which are currently under pre-opening
2. Part renovation in progress, full renovation in due-course
3. Earlier proposed to be an expansion to existing Fairfield by Marriott with 86 rooms
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W
HITEC City, Hyderabad 
(170 rooms1)

An iconic brand in 
ŸŰĲШŸŉШfŰĬŔċќƚШũċƖŊĲƚƣШ
commercial districts 
under development

1. Based on final segment brand and plan room count may vary
28

Project Progress

Design Interior design 
finalization

Construction Completed

MEP Under 
progress

Fit-out Under 
progress

Pre-Opening
Architectural renders, actual may vary
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W
HITEC City, Hyderabad (170 rooms) 

New Development Architectural renders, actual may vary

Strong product in a resilient market 
to allow high ARR performance

29
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Westin & Tribute Portfolio
Whitefield, Bangalore (142 rooms renovation & 220 new rooms)

Under Renovation & Development Artist impression, actual may varyArchitectural renders, actual may vary
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Westin & Tribute Portfolio
Whitefield, Bangalore (142 rooms renovation & 220 new rooms)

Under Renovation & Development

Under construction

31

Project Progress

Design Interior Design

Construction Basement

MEP

Fit-out

Pre-Opening
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Partnership with Ingka Centres in Noida
Strategic partnership with Ingka Centres 

(Part of Ingka Group which also owns IKEA 

Retail) for ~162-room Upscale hotel 

Core Office & Consumption 
Market Located on a key arterial junction, with proximity to key 

business districts (Sector 62 and Noida Expressway)

Integrated Mixed -Use 
Ecosystem

Part of a ~2.5 mn sq. ft. landmark development by Ingka 
Centres, with direct access to retail, office and a high-footfall 
experiential ecosystem

Premium Positioning in 
Undersupplied Market

Micro-market characterized by strong RevPARs; opportunity to 
introduce a new-build, internationally branded upscale product 
positioned for premium pricing

Capital Efficient Growth 
Model

Structured as a long-ƣĲƖůШƻċƖŔċĤũĲШũĲċƚĲШċũŔŊŰĲĬШƽŔƣőШÉ ~cfќƚШ
capital-efficient strategy, with limited upfront capital 
deployment during the development phase, 

Impact On Portfolio 
ÉƣƖĲŰŊƣőĲŰƚШÉ ~cfќƚШƓƖĲƚĲŰĦĲШŔŰШ?ĲũőŔШ 9ÅШƣőƖŸƨŊőШċШ
high-quality upscale asset, reinforcing its capital-
efficient lease-led growth strategy and enhancing 
portfolio mix with premium inventory in high-growth 
urban markets

32

Project Progress

Design Advance Stage

Construction Gr Floor Level

MEP

Fit-out

Pre-Opening

Architectural renders, actual may vary
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One Financial 
District, 
Hyderabad

~260 rooms1 in a prime mixed-use 
development within Financial District

Located in close proximity to large tech 
campuses with strong connectivity via 
Outer Ring Road

Variable lease structure allowing for 
capital efficiency and greater risk-
adjusted returns

In discussion with operators for segment 
and brand finalization

1. Based on final segment, brand and plan room count may vary 33

Project Progress

Design Planning 

Construction

MEP

Fit-out

Pre-Opening

Architectural renders, actual may vary
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É ~cfќƚШũċƖŊĲƚƣШ
hotel under 
development in 
Navi Mumbai

700 rooms1 combo-hotel
~350 room Westin & ~350 room 
Fairfield by Marriott

One of the largest hotel development 
in the micro-market

On the main arterial road and in close 
proximity to the new airport

1 -  Based on final segment, brand and plan room count may vary 34

Project Progress

Design Planning

Construction

MEP

Fit-out

Pre-Opening

Architectural renders, actual may vary
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New Hotel Expansion at Sriperumbudur

ШӈΝΟΡШƖŸŸůШљMarriottњШ
branded* hotel to be 
developed alongside existing  
153 room Fairfield by Marriott

*Note: The development was earlier proposed to be 86 room extension of Fairfield by Marriott under the same brand and room count may vary based on final plans

Å Current asset with 153 room under Fairfield branding has already 
achieved an asset level RoCE of more than 30%

Å Micro-market has strong and stable industrial demand, which has 
been consistently performing well through out different cycles

Å Proposed Marriott, an upper upscale segment brand will help 
enhance the over pricing of the asset alongside capturing larger 
bandwidth of demand

35

Project Progress

Design Planning

Construction

MEP

Fit-out

Pre-Opening

Architectural renders, actual may vary
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RARE India: capital-efficient leisure entry, with 
Marriott Bonvoy distribution overlay

Hotels

75
Rooms

1,046
Indian states

15
Other countries

3

Å Experiential leisure is the fastest-
growing segment of Indian 
hospitality

Å SAMHI gets exposure without 
building the portfolio from scratch

WHY

Diversification 
beyond business 
hotels

Å RARE is positioned to become the 
exclusive 'Outdoor Collection by 
Marriott Bonvoy' platform across 
India, Nepal and Bhutan т a B2C 
reach SAMHI doesn't have today

HOW

Distribution via 
Marriott Bonvoy

ÅMinimal upfront capital; revenue 
from fee income rather than asset 
ownership

Å Capital efficiency keeps balance-
sheet discipline intact while 
opening a new revenue stream

ÅOpportunistic acquisition 
potential to be evaluated

ECONOMICS

Asset-light /
platform -style

Current  Status : Portfolio adds 2 new hotels  since last reporting; Property visits completed 
across pilot  resorts for integration, targeted to go live in H2 FY27 on the Outdoor Collection by 
Marriott Bonvoy
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